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Course description:

The course "Organizational Communication™ examines the
main  functional and interpretive  theories  of
communication. It provides students with knowledge on
how communication is organized and enables them to
analyze the communication process in modern
organizations. In addition, it prepares them to know the
dynamics of communication, the organizational culture and
the way of interaction between the members of the
organization.

Objectives of the course:

The main purpose of this course is to critically examine
organizational communication. In accordance with this
goal, students will be offered knowledge on:
 understanding organizations as complex systems with
different organizational cultures;

+ analyzing the nature of the organization and the way of
organizing communication within it;
+ analyzing and evaluating the
organizational communication;

* recognition and evaluation of
communication practices.
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Expected learning
outcomes:

To acquire different approaches and theories of
organizational communication;

* Knowledge of modern organizations

* To identify organizational communication problems and
offer solutions for them;

* To develop attitudes and analytical skills, which increase
the possibility to work creatively, effectively and ethically
in the organization;

* To describe the relationships between the organizational
participants in the communication processes in the
organization.

* Apply the knowledge gained for the evaluation of the
organization;

* Solve communication problems and suggest strategies for
improving the quality of communication in the
organization.

Student load for the course

Aktivity Week| Day Hour Total hours
Lectures 15 3 45
Theoretical exercises 15 3 45
Practical work - - - -
Contacts with teachers/consultations 5 1 5
Field research - -

Colloguiums, seminars 10 1 10
Homework 10 1 10
Student's independent study time (in the 10 1 10
library or at home)
Final exam preparation 10 2 20
Time spent on assessment (tests, quizzes, 15 1/2 7
final exam, etc.)
Projects, presentations, etc. 3 1 3
Note: 1 ECTS credit = 30 hours of engagement, e.g. if the subject | Total 125
has 6 ECTS credits, the student must commit 180 hours during the | |oad:
semester
The ratio between the theoretical and practical part PRESREIEAL | ARACIE/ AL
in O
of the study (expressed in %) 0% 0%




Teaching methodology:

Lectures in power point, in the form of dialogue,
presentations of concrete cases, interactive teaching with the
student in the center, group and individual work.

Evaluation methods:

A student is evaluated throughout the semester through
(tests, seminars, participation, projects, etc.). The grade will
be formed by:

* Participation in lectures and activities .............. 0-05
TSt o 0-15

Will contain questions from the different theories and regarding
communication structure , function and culture

TSt IL e 0-15

Will test knowledge gained from staff leaders , diversity and cultural
change

® SCIMINAT ...vviiiiiieeiiieeeiee e 0-10
Regarding identify organizational communication problems and offer
solutions for them

* Interactivity in €XercCiSeS.......covurerrrrriurerersireesinens 0-05

e Final eXam .......ccccoeevveiiiiiiiiec e 0-50

Apply the knowledge gained for the evaluation of the organization; Solve
communication problems and suggest strategies for improving the quality
of communication in the organization.
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Designed lesson plan:

Week The lecture that will take place
Week | Introductory lecture / Course content.
Organizational communication, an orientation approach
Week 11 Communication and its functions
Week 111 Organizational communication structure
Week 1V Theories of organization
Week V Biological metaphors of the organization
Week VI Communication and organizational culture
Week VII Information Technology and Communication
Week VIII Test |
Week X Cultural control, diversity and change
Week X Group relations
Week XI Staff leader relations
Week XII Power in the organization
Week XII1 Conflict in the organization
Week X1V Strategic communication
Approaches and trends of organizationa
Week XV communication in the new millennium

Test 11

Academic policies and rules of conduct:




Above all, the student should be responsible and respect the institution and the rules of education.
'You should respect the schedule of lectures and exercises and be attentive in class.

He is obliged to have and show the index on the tests and the exam.

During the preparation of the seminar paper, the student should adhere to the instructions given by,
the lecturer regarding the realization of the research and technical preparation.




